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Wenping Group has been established for 75 years within Asia and is being one of the �nest 
agencies in the area of intellectual property with a wide and diverse range of clientele. 
Through our regional presence in 7 Asian cities along with longestablished global network 
of intellectual property associates, with our diversi�ed professional background and 
profound knowledge in intellectual property laws and practices; we can o�er you 
unparalleled one-stop solutions in trademarks, patents and copyrights.

Wenping Patent & Trade Mark Agent Ltd. “Wenping Hong Kong” operates in Hong Kong with 
our broad Asian network of individual a�liate o�ces located in Beijing, Shenzhen, Taipei, 
Tokyo, Osaka & Singapore respectively. Our broad and solid geographic network enhances 
our capability in providing localized and tailormade services to cater the speci�c needs of 
our multinational corporate clients as well as other smaller corporate or individual clients. As 
one of the leading intellectual property agencies in Asia, Wenping Hong Kong o�ers 
specialized and extensive range of services that include �ling and/or prosecuting 
trademark, patent and registered design applications, proving advices on copyrights and 
trade secrets, furtherance to handle oppositions, invalidations and infringement 
proceedings. Our esteemed team is highly experienced and constantly striving to stay 
well-informent  of the latest technology trends as well as various industries’ know-hows to 
cater our clients’ di�erent needs locally or internationally. With our pursuance and 
endeavour to maintain high standard of communications through state-of-the-art 
information technologies aiming to meet our clients’ diverse needs, we are also constantly 
focusing on maintaining a stringent yet e�cient practice to uphold our high standards of 
con�dentiality, accuracy, timeliness and cost e�ciency in communicating and exchanging 
information with our worldwide a�liates and authorities. 
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• We aim and strive to be the unrivalled Intellectual Property Agency.

• We provide unparalleled services and carry on our practice under 
international standards of intellectual property law.

• We recruit the best professionals with strong business insights who strive 
to provide the best intellectual property solutions to clients and customer 
satisfaction.

• We adhere to impeccable integrity on our every business aspect with 
clients, worldwide a�liates  and government authorities.

OUR MISSION 
STATEMENT
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SCOPE OF SERVICES
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What is a trademark?
A trademark is a sign that distinguishes the goods of one trader from those of others, 
or the service from one services provider from the services of other service providers.

A trademark registration protects a “mark” that is used to identify the origin of a 
product or service. The “mark” may be in form of a word or combination of words, a 
logo, colours, a three-dimensional object or shape, a sound or even a smell.

In practice, applications are most frequently rejected on the grounds that:

i. there is a likelihood that consumers will confuse your mark with a mark 
already on the register or applied for or an unregistered well-known mark;

ii. your mark only describes a product or service or a feature of the product 
or service; 

iii. your mark consists of a geographical term which is misleading or should 
not be monopolized by a single entity; 

iv. your mark violates public order or morality; or

v. your mark consists of or contains without authorization an element which 
is identical with or an imitation of a protected o�cial sign, armorial 
bearing, �ag or other emblem, or hallmark of a state or intergovernmental 
organization.

Where the trademark law of a country o�ers the mechanism of opposition 
proceedings after an application has been examined and pubished, any interested 
person may have an opportunity to object to the registration of the mark if he 
considers that his rights likely to be a�ected by its registration. Considering the merits 
of the case, the O�ce will make a decision based on the evidence provided by the 
two parties and this decision will usually be subject to an appeal. 

Depending on national laws, the initial period of registration is not less than 7 years 
(generally 10 years). However, unlike other industrial property rights, a trademark 
registration can be renewed upon payment of renewal fee inde�nitely.

RADEMARK

08



09



What is a patent?
A patent is an exclusive right granted for an invention which may be a product or a 
process that provides a new way of doing something, or o�ers a new technical 
solution to a problem.

Requirements for 
ling Patent, Utility Model and Industrial Designs

Novelty – 

Inventiveness – 

Industrial Use – 

A patent provides protection for the invention to the owner of the patent. The 
protection is granted for a limited period of typically 20 years.

In some countries, inventions may also be protected by utility models, which are 
also known as "petty patents".  Furthermore, the requirements for registration of 
utility models are usually less stringent than    conventional patents.

ATENT

an invention must be new and not be disclosed to the public, or 
published in any books or article.  A con�dentiality agreement 
between the inventor/applicant and concerned parties while 
showing the invention will generally not be regarded as disclosure. 

an invention must contain a certain extent of inventivity or non 
obviousness. For instance, using a new method to address a 
problem or using an existing technology in a new category which 
produces unexpected results may be considered inventive.

 an invention must be susceptible of industrial application. For 
example, the invention may be mass produced by machines. In 
case the invention must be handmade, the applicant must prove 
that the result as claimed will not a�ect by any circumstances.
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What is an industrial design?
An industrial design is the ornamental or aesthetic aspect of an article. An industrial 
design may consist of the creation of a shape, con�guration or composition of 
pattern or color, or combination of pattern and color in three-dimensional form 
containing aesthetic value. 

Industrial designs are applied to a wide variety of products and handicrafts. For 
instance, industrial design may be registered for articles such as technical 
instruments, watches, jewelries or other luxury items, housewares and electrical 
appliances, vehicles, architectural structures, textile designs or leisure goods.

To be protected under most national design laws, an industrial design must be 
appealing to the eye. This means that an industrial design is primarily of an aesthetic 
nature and does not protect any functional features of the article to which it is 
applied.

In most countries, patent o�ces do not examine design applications as to substance 
prior to registration. It usually takes about six months to twelve months for a design 
application to be become registered.

INDUSTRIAL
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WHAT IS COPYRIGHT?
Copyright is a legal term describing the exclusive rights given to the creator of an 
original work to its use and distribution for a prescribed period of time.

The kinds of works covered by copyright include but not limited to: literary works 
such as novels, poems, plays, reference works, newspapers and computer programs; 
databases; �lms, musical compositions, and choreography; artistic works such as 
paintings, drawings, photographs and sculpture; architecture; and advertisements, 
maps and technical drawings.

The original creators of works are protected by copyright. Certain basic rights of 
copyright extend to the heirs of the original creators. For instance, the decedents of 
the original creator hold the exclusive rights to use or authorize others to use the 
work. The creator of an original work may authorize or prohibit:

• its reproduction in various forms, such as printed publication or sound 
recording; 

• its public performance, as in a play or musical work; 

• recordings of it, for example, in the form of compact discs, cassettes or 
videotapes; 

• its broadcasting, by radio, cable or satellite; 

• its translation into other languages, or its adaptation, such as a novel into a 
screenplay. 

0PYRIGHT
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